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Since the pandemic began in 2020, indoor hobbies have 
become our holy grail. As a result, houseplants have 
quickly become the next big trend and plant sellers 
are thriving because of it. It isn’t just the sellers that 
are thriving however, the houseplant buyers reported 
feeling less lonely in solitude due to social-distancing 
after adding their thirsty babies to their home decor and 
every-day routine. 

Taking care of Plants improves our mental 
health, immune system, productivity, air quality, and 
brings us infinite joy. Having our green friends around 
literally reduces our stress and anxiety,
immediately boosting our mood. 

Our mission is to bring beauitful indoor and 
outdoor plants along with all their benefits to people 
anywhere, anytime! users will be able to select their 
plants on our mobile app according to their level of 
commitment, get their plants delivered to their door 
within 3-5 days, and receive special care instructions 
daily. 

Most contemporary plant apps allow users to 
do one of the three: buy/sell plants, search what kind of 
plant they have, or find instructions for how to care 
for their specific plant type. we’re cutting out the hastle 
of downloading three different apps to perform all 
of these feautures and combining them into one single 
game-changing app called plantsrus!

project brief



target
demographic

recent Data shows that 79% of plant buyers are 
women and 21% are men. Among both, younger 
individuals between the ages of 25-32 make up the 
majority of these buyers.  

There is an ongoing joke that milennials are buying 
plants instead of houses in this day and age because 
they require less attention and give their social 
media accounts a visually aesthetic presentation. 
Whatever the reason, American plant owners 
profited a record of $52.3 billion on lawn and 
garden retail sales in 2019 and a quarter of those 
profits were attributed to 18-34 year olds. 

And so, our primary demographic are younger/
millenial smartphone users who are looking 
to purchase indoor and outdoor houseplants 
along with accessories such as plant hangers, 
pots, soil, etc.  



goals

•	 Provide a fun and interactive platform 
for users to cultivate their plant 
collection.

•	 aid users in keeping their plants alive by 
supplying them with the proper tools and 
instructions for special care  catered to 
their specific plant type. 

•	 educate users on different types of indoor 
and outdoor plants and their benefits on 
our mental health.

•	 make buying and selling plants as fast 
and  seamless as possible while providing 
excellent user experience. 

•	 combine 3 features for plant lovers: 
buying/selling plants, searching what 
type of plant they have via photography, 
and receiving instructions for how to 
care for a specific type of plant onto one 
single mobile app. 



competitive 
analysis

- features include buying/selling houseplants, 
socializing with the plant lovers community
- Simple homescreen style and menu
- postings are not in chr0nological order
- Pleasing color scheme
- easy sign up process
- no guarantee for buying/selling success or 
integrirty

House Plant SHop

Blossm

wylde

- features include buying houseplants, 
subscriptions, accessories 
- busy homescreen
- lack of hierarchy
- simple & effective menu navigation 
- affordable subscriptions and sales
- large variety of plant types
- difficult sign up process

- features include learning how to care for a 
specific type of plant, and buying plants, pots, 
and accessories. 
- crowded home screen, lack of hierarchy
- appealing visuals and color scheme
- easy sign up process
- no indoor/outdoor plant filters
- good community outreach for plant lovers

Blossm wyldeHouse Plant SHop
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user test subjects
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Target audience
Millenial (25-32 years old) smart-
phone users who are looking 
to purchase indoor and 
outdoor houseplants along 
with accessories such as plant 
hangers, pots, soil,etc.

Task + Steps
Create a new account, take the 
committment quiz, and purchase 
a plant!

1. Open app + click ‘sign up’ button.
2. Type in account details + click 
‘Committment quiz’ button.
3. complete commitment quiz + 
click ‘Shop now’ button.
4. scroll + browse plant selections 
& prices.
5. click on plant selection + click 
‘add to cart’ button.
6. Fill out purchase details & click 
‘order now’ button.



low-fidelity Prototypes used by testers



user flow
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user test highlights
•	 login page is self-explanatory 

and feels familiar.
•	 wide selction of plants and 

fair prices.
•	 shop page looks as expected 

and pictures are a perfect size 
to view without strain.

•	 no limit to items user can add 
to cart.

•	 sales and menu buttons are 
easy to find.

•	 social media/colloboration 
links would be helpful.

•	 sales button is visible but can 
just as effective taking up less 
of the screen.



user test feedback
•	 login page needs an app 

description + link to app’s 
privacy policy.

•	 sales button takes up too 
much space on the screen.

•	 sale needs to offer bundle 
deals.

•	 shop page needs a filter 
option to taper selections to 
what specific user is looking 
to buy.

•	 shop page should have share 
button to send to user’s 
friends/family, etc.

•	 enlarge menu, search, and 
cart button at the top.

•	 add like/save for later 
button.

•	 navigation at the top needs 
breadcrumb links.



color palette + icons

large 
icon

small 
icon

round 
icon

menu 
icon

search 
icon

R: 190
G: 227
b: 218
C: 25
m: 0
y: 16
k: 0

R: 0
G: 0
b: 0
C: 100
m: 100
y: 100
k: 100

R: 63
G: 65
b: 63 
C: 68
m: 59
y: 61
k: 47 
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high-fidelity prototypes 1

sign in account creation commitment quiz

begin your planthood!

login

sign up

privacy policy

forgot password?

account details

name

phone #

email

address

take
commitment 

quiz!

commitment quiz

question 1

question 2

question 3

question 4

shop now
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high-fidelity prototypes 2

shop item description checkout

shop filter product checkout

SALE 50% off
share

SALE 50% off SALE 50% off

snake plant

Description

$25.99
quantity

add to
cart

Mother-in-law’s tongue, or snake 
plant (Dracaena trifasciata, formerly 
Sansevieria trifasciata), is a popular 
houseplant with yellow-striped leaves 
and tiny pale green scented flowers. It 
is sometimes sold as Sansevieria.

snake plant

quantity: 1

total: 
$25.99

liked items
add items

order now

address

card information


